

PROFILE & PROFESSIONAL EXPERIENCE
[bookmark: _GoBack]Dynamic marketing programs executive with 10+ years of progressive leadership experience.  Currently leading the overall marketing efforts for OrthoAccel Technologies, a small medical device manufacturer for the orthodontic market, leading a team of 2 and working with multiple outside agencies. Responsible for strategic planning and executing lead generation initiatives, driving revenue growth, and increasing brand and product awareness. Unique skill of understanding the big picture and then able to execute on tasks to meet the larger objectives. Possess the ability to align and motivate a team to achieve results.  Strong relationship builder with excellent communication skills and enjoys working with cross-departmental groups to accomplish goals.  Independent thinker who enjoys problem solving on complex issues.  Strong work ethic and willing to do what it takes to complete the job with confidence and charisma.  
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SKILLS SUMMARY


· Marketing Programs
· Lead Generation
· Brand Awareness Campaigns
· Program Management
· Revenue Growth
· Lead Nurturing
· Account Based Marketing
· 
Event Marketing                                       
· Email Marketing
· Marketing Automation
· Content Marketing
· Marketing Analytics
· New Product Launch
· 
Team Leadership
· Agency/Vendor Management
· SaaS Marketing
· Healthcare Experience
· B2B Marketing
· Website Content




EMPLOYMENT HISTORY

OrthoAccel Technologies, Inc; Houston, TX	October 2017-Present
Director of Marketing – October 2017 – Present
· Responsible for increasing brand and product awareness, planning and executing lead generation initiatives, driving revenue growth for North America, and Australia, while supporting efforts in EMEA, APAC, and LATAM.
· Global responsibility for marketing systems integrations, training, and meeting GDPR mandates for the organization.
· Small startup mentality, managing a team of 2 along with outside agencies.  Unique understanding of the big picture and how to execute tactically to get the job done. 
· Deploy marketing programs to orthodontists and general dentists through a hybrid sales model of direct sales, distributors, and industry partners through various channels:  online, print, direct, and social.
· Strategic planning of the go-to-market strategy, focusing on account-based marketing for revenue growth.
· Develop e-commerce strategy and utilization using Magento.
· Implement marketing foundations for lead tracking, conversions, and optimization.  
· Develop customer personas and analyzing top target customers to help sales in identifying the best targets for creating growth and increasing the customer’s wallet share.  
· Build marketing campaigns and lead-nurturing programs using Pardot and Salesforce; manage tactical tasks associated with customized landing pages, e-mail campaigns and marketing automation.
· Focus on the overall customer experience, partnering with our sales organization on owning the buyer’s journey to optimize the experience and help meet business objectives.
· Responsible for web content and the overall look/feel of the website, along with tracking programs for customers and prospects. 
· Voice of customer surveys for feedback on brand perception, sales processes, value proposition, and future product development.  

Carestream Dental; Atlanta, GA	Sept 2007-October 2017
Director of Marketing – March 2016 – October 2017
· Responsible for planning and executing lead generation initiatives, driving revenue growth, and increasing brand and product awareness for the US and Canada.
· Deploy marketing programs to multiple market verticals through various channels:  online, print, direct, and social.
· Build marketing campaigns and lead-nurturing programs using Pardot; manage tactical tasks associated with customized landing pages, e-mail campaigns and marketing automation.
· Responsible for managing a $7 million+ yearly budget.
· Manage a team of 14, including product marketing managers, lead coordinators, and events team.
· Communicate marketing strategy and upcoming campaigns across multiple departments to make sure the company is in alignment.
· Member of numerous cross-functional teams tasked to evaluate and accomplish our business objectives.
· Implemented new KPI's for performance and tracking of campaign success.
· Plan yearly marketing strategy with execution timeline.
· Experience working with multiple agencies, from tradeshow management to creative agencies, to assist in our overall marketing efforts.
· Oversee the strategy and execution of events and tradeshows, totaling over 350 events per year.
· Strategy development with third party ad agency for paid search and media placement.
· Experience working with large scale events, with attendance reaching over 1100 attendees.


Senior Marketing Manager – May 2014 – March 2016
· Changed promotional strategy and implemented new marketing campaign which generated over $1 million in sales in 2014, and increased to over $3 million in sales in 2015.
· Perform A/B testing and market segmentation to continuously improve campaign effectiveness.
· Responsible for multiple product launches with various marketing tactics, such as email, direct mail, print advertisements, paid search, and social media.
· Experience delivering different messages to different market verticals. 
· Planned promotional contest for marketing campaign, working with legal and other internal departments for rules and logistics for winners.
· Perform A/B testing and market segmentation to continuously improve campaign effectiveness.

  Marketing Manager – July 2013 – May 2014
· Responsible for communications to customers and prospects on all intraoral and extraoral imaging products, along with communications for dental practice management software.
· Focus on lead generation and driving product and brand awareness.
· Executed promotions via direct mail, email, landing pages, paid search, social media, ads, brochures, sell sheets, and event promotion.  
· Managed a $4M yearly event budget and a team of four direct reports.
· Involved in overall go-to-market strategy for product lines.
· Increased communication across various departments, including sales, operations, finance, training, and support.

 Marketing Event Specialist – April 2010 – July 2013
· Determined database requirements and database pulls for marketing promotion via direct mail.
· Design and deliver e-mail marketing campaigns to promote upcoming events and webinars using Pardot.
· Managed the yearly event budget and tracking of ROI for each event
· Played a vital role in setting up processes and reports for meeting compliance standards and legal regulations outlined in the Physician Payment Sunshine Act
· Provide in-depth excel tracking on event information regarding the status of current and past events, budget, and various detailed reports for senior management.   
· Responsible for managing and maintaining healthy relationships with outside vendors, internal departments, partner companies, key opinion leaders, thought leaders, speakers and consultants.
· Manage and maintain speaker contracts and facilitating payment for services rendered.

Masterworks Implementer – September 2007 – April 2010
· Taught live online orientation classes through Centra, a virtual classroom software.
· Responsible for multiple reports associated with training, such as: account usage, training material completion, account creation, and training classroom reporting.
· Part of internal committee responsible for researching, testing, and providing the final decision on the purchase of a new online training platform, Learn.com.
· Customer facing with supporting numerous clients and internal employees with online training, including setting up of software, troubleshooting, and customer complaints.


Icon Allstars, LLC; Cumming, GA	April 2004 – August 2007
Owner and President
· Managed all day-to-day operations of the business, along with managing 8 employees with duties including:  recruiting, training, work schedules, compensation, and termination.  
· Analyzed and created P&L Statements, Balance Sheets, Bank Reconciliations, Deposit Details, and Statement of Cash Flows.
· Face-to-face contact for all customer service issues and complaints.
· Duties also include budgeting, financial planning, deposits, payments, A/P, A/R, inventory, database maintenance, advertising, payroll, marketing, and vendor relations 


EDUCATION
University of West Georgia; Carrollton, GA; Bachelor of Business Administration; Business Management
Kennesaw State University; Kennesaw, GA; Master of Business Administration


MEMBERSHIP/COMMUNITY SERVICE
Muscular Dystrophy Association (MDA) Camp Counselor – 1998 to 2016
Woodson Primary School Mentor – 2014-2015

SOFTWARE EXPERTISE
Microsoft Suite (Excel, Power Point, Word), Pardot, CVENT Software, Centra, Adobe Dreamweaver, Clientele, SmartSheet, Salesforce, Box, Instapage, Zapier, Surveymonkey, Google Analytics, Wordpress


