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SUMMARY
· 10+ years of experience as a Strategic Marketing Communications Professional
· Proven experience managing global projects, marketing events, product launches and teams in a fast-paced environment. 
· Proficient in product management, including integrated marketing campaigns, and brand management. 
· Diverse profile of disciplines including direct mail, email, online, broadcast, print, collateral and social media.

· Areas of expertise include: Product Marketing, Marketing Strategy, Lead and Demand Generation, Content Marketing, SEO/SEM, Events Marketing, Webinars, Trade shows, Social Media, Strategic Planning, Agency Management, Brand Management and Process Improvement.
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ACHIEVEMENTS       
Visionary Leader:  Improved sales performance of key product lines by 10% through development and implementation of product road maps, targeted new market introductions, vertical segmentation and sales training.

Business Focused:  Led the development of major customer-facing knowledge service centers, including product tours, demos, and webinars, resulting in more than 300% month-to-month sales increases.

Client Value Driven:  Aligned marketing plans to the promotion of product releases; resulting in 97% of customers upgrading to the new release.

PROFESSIONAL EXPERIENCE       
Ernst and Young, Dallas, Texas







  
         2017 - Present
Senior Strategic Communications Manager
· Implemented a marketing plan that increased employee participation for company-wide Global People Survey resulting in 89% response rate.

· Develop and manage a comprehensive communication strategy for EY’s Talent Shared Services Center resulting in cohesive branding and awareness and support of the firm’s goals.

· Partner with leadership to determine strategy and content direction for multi-segment messaging streams to support strategic change initiatives.
· Create a new employee recognition program and worked with IT developers on design and functionality.
· Produce relevant online content for social media outlets that reach across EY global offices.
· Lead internal engagement teams to deliver brand defining communications across various channels.

· Plan and execute quarterly town hall themes, activities and executive talking points.

B2B Tech Consulting, Dallas, Texas







  
         2016 - 2017
Digital Marketing and Communications Consultant
· Introduced SEO best practices and provided tactical recommendations to launch SEO efforts resulting in 43 leads in three months. 

· Created online content to increase brand awareness, sales pipeline increasing lead conversions by 15%. 
· Managed online platform of approximately 5,500 clients.

· Performed market research and interacted with company teams to plan marketing strategies, budget, and sales targets.

Appspace, Dallas, Texas








  
         2015 - 2016
Senior Marketing Manager 
· Managed projects for a team of 15 people spread across 7 time zones and 4 countries establishing clear communication channels with the Executive team, sales and operations teams to maximize Go-to-Market opportunities.

· Developed and executed marketing campaigns to help drive channel program initiatives which increased sales by 40% in six months.

· Worked with technical engineers to build and develop new technical and sales training modules for certifications.

· Created and managed a new partner program for onboarding new partners.

· Created strategic marketing plans including direct mail campaigns to drive awareness for the new Appspace App product launch.

· Performed keyword research while analyzing Google Analytics for website traffic trends.

· Quickly digested raw technical data and transformed it into benefit-focused collateral that was relevant to the reader.

CompuCom, Dallas, Texas








  
         2006 - 2015
Senior Marketing Manager 
· Executed a marketing strategy for Red Hat that resulted in sales $2,788,142, YoY up 552%.
· Responsible for increasing the number of software partners from 40 to 60.
· Created, executed and analyzed strategic email marketing campaigns for new product launches, monthly newsletters, surveys, etc., resulting in an average 20-30% open rate. 
· Planned and managed company-wide weekly “SalesTalk” training calendar and bi-annual sales conferences in Dallas, TX for 230+ associates and 50+ sponsoring partners. 

· Managed a marketing contact database of 250,000+ records, marketing campaigns, and 30+ list segments in Salesforce.com.
· Managed multi-channel marketing programs across North America and more than $2M budgets for Microsoft, Adobe, VMware, Symantec, Citrix, Red Hat, McAfee, HP, BlackBerry and Apple.

· Created and optimized partner website pages for organic search and provided stakeholders with SEO best practices for E-commerce site boosting monthly revenues by 15% over the course of three months.

· Launched new products such as Microsoft Surface Pro 2, and 3, and HP Z1 G2 Workstation among others to increase overall company profitability and longevity with road shows and trade shows. 
· Conducted quarterly business reviews to stay on top of revenue performance, sales and marketing resources and overall partner management.

· Executed partner marketing programs by creating a communication strategy that increased internal visibility of our partner's Go-to-Market strategies. This involved joint partner events, digital marketing, telemarketing, sales incentives and sales enablement training.

· Worked closely with agencies and internal solution architects to develop and deploy content related to target audiences and demand generation campaigns.

· Defined KPIs and developed management dashboards.

· Wrote web content, ad copy, product descriptions, and training materials.
CompUSA, Dallas, Texas








 
         2005 - 2006

Writer – Freelancer

· Created headlines, product-specific copy and brand-management copy within print ads, e-mail blasts and website. 

· Maintained an average of 10 preprints in various stages of production at any given time, with an average annual production of over 1,000 pages.

Vertis Inc., Irving, Texas








                          2005 - 2005
Marketing Communications Specialist – Freelancer

· Provided advertising content and brand development for various clients including La-Z-Boy furniture and Harrods across print, TV, radio, and catalogs.

Dell Inc., Round Rock, Texas 








         2002 - 2004


Senior Marketing Communications Analyst
· Increased the click through rate by gathering and analyzing data and modifying the Small Business partner-specific landing pages to yield increased traffic by 48%. 
· Planned and developed quarterly marketing programs for the Small/Medium business segment which included website content, internal communications, print, direct mail, TV storyboards, radio scripts and catalogs. 

· Managed trade show events as well as Marketing Town Hall events for the Small/Medium Business.

EDUCATION

Roosevelt University of Chicago

M.S., Marketing
M.S., Journalism

Loyola University of Chicago

B.B.A., Business Administration
